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ABSTRACT

This study investigates the responses of young Italian audiences to Al-ge-
nerated dubbing in Audiovisual Translation (AVT). By surveying three
distinct age groups (15-19, 20-24, and 25-34), the research examines

the acoustic naturalness, linguistic quality, willingness to pay, and genre
preferences. Results indicate a significant generational divide heavily
influenced by digital media consumption. While younger digital natives
(15-19) demonstrate a higher susceptibility to the auditory illusion of Al
— likely due to their exposure to synthetic voices on social media —, the
20-24 demographic emerges as highly critical, firmly rejecting the AI’s
unnatural linguistic choices and phrasing. Economically, the study reveals
a unanimous rejection across all groups toward paying cinema tickets

for Al-dubbed films. However, audiences show a strong willingness to
consume free, Al-dubbed content at home, predominantly restricting their
acceptance to unscripted formats. Ultimately, while Al is slowly being
accepted as a cost-effective, supplementary tool for secondary audiovi-
sual products, audiences still fiercely protect the emotional authenticity of
cinematic storytelling, rejecting the hypothesis that artificial intelligence
will eventually and entirely replace traditional, human-led dubbing.
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ABSTRACT

This study investigates the responses of young Italian audiences to Al-generated dubbing in
Audiovisual Translation (AVT). By surveying three distinct age groups (15-19, 20-24, and 25-
34), the research examines the acoustic naturalness, linguistic quality, willingness to pay, and
genre preferences. Results indicate a significant generational divide heavily influenced by digital
media consumption. While younger digital natives (15-19) demonstrate a higher susceptibility
to the auditory illusion of Al — likely due to their exposure to synthetic voices on social media —,
the 20-24 demographic emerges as highly critical, firmly rejecting the A’'s unnatural linguistic
choices and phrasing. Economically, the study reveals a unanimous rejection across all groups
toward paying cinema tickets for Al-dubbed films. However, audiences show a strong willingness
to consume free, Al-dubbed content at home, predominantly restricting their acceptance to un-
scripted formats. Ultimately, while Al is slowly being accepted as a cost-effective, supplementary
tool for secondary audiovisual products, audiences still fiercely protect the emotional authenticity
of cinematic storytelling, rejecting the hypothesis that artificial intelligence will eventually and
entirely replace traditional, human-led dubbing.
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1. Introduction

The introduction of artificial intelligence into the realm of AV'T, particularly with-
in the Italian context, is perceived by industry insiders — ranging from script adapt-
ers to voice actors — as a significant risk factor. Some even view it as a ‘pandemic’

that is likely to alter traditional workflows, causing ‘casualties” within the sector.
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Consequently, the local perspective on adopting Al to make audiovisual products
accessible seems to lack the positive, proactive view held by those who see technol-
ogy as an ally for inclusion; rather, it is viewed with profound apprehension.

On a global scale, some nations are taking steps to protect human voices
and faces from exploitation, with Denmark serving as a notable example (Bry-
ant 2025). While deepfake and swapping technologies are widely diffused and
trendy on social media, they remain less common in television, likely due to the
latter’s more traditionalist nature in Italy. A well-known local exception is the
furniture brand “ArredissimA” (Tuveri 2025) which has resorted to the sam-
pled voice and face of the famous Italian showman Gerry Scotti to advertise its
products on TV. Although the image superposition is not always flawless and
the sampled voices can sound slightly robotic, improvements are constant, and
every passing moment brings the public closer to a possible complete acceptance
of Al-processed content. This aligns with a broader universal debate regarding
the survival of human creativity, extending to acting itself — see, as an instance,
the controversy surrounding Al-generated actress Tilli Norwood which has been
enraging Hollywood (Goodfellow 2025) — and to journalism, with the creation
of fully Al-generated news anchors (NDTV 2025).

From the Italian perspective, a strong element of novelty was introduced in
the latest National Collective Labor Agreement (Contratto Collettivo Nazionale
del Lavoro or CCNL) for the dubbing sector, finalized in late 2023 (AIDAC
2023). For the first time, this agreement included a specific clause, Article 22,
dedicated to artificial intelligence. This article does not intend to halt techno-
logical progress but recognizes the need to safeguard the creative aspects of the
work and related rights, particularly concerning the transfer of authorship and
performer rights in the absence of explicit consent. Despite this, shortly after the
CCNL was issued, a local broadcast on a major RAI channel used Al to clone
the voice of the late Claudio Capone, a historic voice actor known for dubbing
Luke Skywalker, among others. His son officially warned RAI against using his
father’s voice, demanding public apologies and the immediate deletion of any
derivative recordings to prevent their future use for commercial or entertainment
purposes (Monaco 2025). This underscores to what extent, in the Italian audio-
visual landscape, the protection of vocal identity is perceived as a highly sensitive
issue, a crucial one for audience reception.
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Against this backdrop, the present study investigates the reception of Al-gen-
erated dubbing among young Italian audiences (aged 15-34), as younger gener-
ations are supposedly more favorable to emerging technological shifts in AVT.
Its empirical focus is the 2024 edition of Ballando con le stelle (2005-) on RAI
1, the Italian adaptation of Strictly Come Dancing (2004-), which constitutes
the first documented case of Al-driven dubbing broadcast on Italian prime-time
national television: the production employed Al to sample the face and voice of
the Turkish actor Furkan Palali in order to render his pre-recorded interviews in
Italian. Drawing on a web-based questionnaire administered in late 2025 to 142
respondents from Northern, Central, and Southern Italy — segmented into three
age brackets (15-19, 20-24, 25-34) —, the study addresses four interconnected
research questions. Firstly, it explores whether Al-generated dubbing is likely to
be accepted by the local audience (RQ1) and to eventually replace traditional
studio-recorded dubbing (RQ2). Furthermore, the study examines whether ac-
ceptance depends on the genre of the audiovisual product (RQ3) and, finally, if
economic factors play a role in this process (RQ4).

In line with the working hypotheses detailed in Section 4, the study antic-
ipates a gradual and conditional acceptance of Al-driven dubbing, more pro-
nounced among younger viewers and largely restricted to freely available, un-
scripted content. Three dimensions are analyzed: the perceived naturalness of the
synthetic voice, the quality of the Al-generated translation, and the acceptability
of the overall dubbing output.

The article is structured as follows. Section 2 situates the study within re-
search on audience reception and introduces the notion of “tolerance threshold”
(Spiteri Miggiani 2025). Section 3 reconstructs the trajectory of AVT practices in
the Italian context and presents a linguistic analysis of the AI-dubbed segments
under examination. Section 4 describes the survey design, the research questions
and hypotheses, and the sample. Section 5 reports the results and Section 6
discusses them considering the research questions. Finally, Section 7 draws con-
clusions and outlines directions for future research.
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2. Audience Reception and “Tolerance Threshold”

Over the past few decades, reception research has moved to the center of academ-
ic inquiry, a shift prompted by the recognition that translation choices can only
be fully evaluated by considering how actual viewers respond to them (Di Gio-
vanni and Gambier 2018). Within this dynamic field — which evolves alongside
technological advancements and increasingly embraces accessibility awareness —,
a foundational distinction is drawn between viewers’ response (perceptual decod-
ing, such as subtitle legibility), reaction (psycho-cognitive dimensions, includ-
ing readability and processing effort), and repercussion (pertaining to attitudinal
preferences, habits, and broader socio-cultural values) (Kovadi¢ 1995; Gambier
2018). The present study is situated primarily at the level of reaction, while also
capturing elements of repercussion by accounting for the potential impact of Al-
dubbed media on the audience’s long-term viewing habits and audiovisual con-
sumption styles, which are investigated using a survey instrument detailed in
Section 4.

Within the complex audiovisual sphere, the voice and its presumed natu-
ralness remain the deciding factors in the success of an Al-localized product.
As highlighted by Spiteri Miggiani (2025), to ensure a friendly and comfortable
viewing experience and not exceed the “tolerance threshold” of both the audience
and the client, it is necessary to preserve the creativity inherent in the dubbing
process. However, the audience’s acceptance threshold depends largely on famil-
iarity and habituation (ibid.). Just as the local audience gradually accustomed
itself to the artificial register of traditional dubbing language — which lacks real
correspondence within the broader framework of standard Italian varieties —,
they may eventually develop familiarity with Al-driven dubbing characterized
by minimal creativity.

The critical danger lies in triggering a reaction from viewers by making the
presence of a “triple duplicity” obvious. Dubbing is naturally characterized by a
“double duplicity” (Sileo 2024, 293): a visual duplicity (presenting a scenic real-
ity as factual) and a linguistic duplicity (characters moving in a specific cultural
space, like a Japanese city, but speaking Italian). The Italian public is implicitly
ready to accept this double layer due to habituation. However, burdening the
visual experience with a third layer of duplicity — understood as a lack of natural-
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ness and authenticity both in visual and in acoustic terms — risks breaching the
“tolerance threshold.” This could betray the artificial nature of the service. Con-
sequently, the viewing process may be disturbed and disrupted by imperfect-
ly natural voices or Al’s inability to reproduce native intonation. Furthermore,
linguistic issues remain, such as Al interpreting pauses as sentence boundaries,
leading to grammatical disagreements between nouns and adjectives (Di Fran-
cesco and Sileo 2025).

A pivotal case study marking a turning point in the Italian sector is the
2024 edition of the TV show Ballando con le stelle (2005-), a localized version of
the UK show Strictly Come Dancing (2004-). Over the show’s 20-year history,
various strategies have been employed to adapt the speech of foreign contest-
ants, typically evolving from voice-overs to simil sync-like techniques to ensure
greater verisimilitude (ibid.). The 2024 edition represented a watershed, as it was
the first time prime-time national television utilized Al to sample the face and
voice of a contestant, Turkish actor Furkan Palali. The technology was used to
translate pre-recorded interviews into Italian, whereas during live segments, the
actor struggled to express himself in Italian while relying on an earpiece for si-
multaneous interpretation.

3. The Case in Point

To fully grasp the relevance of this phenomenon within the Italian context, it
is necessary to provide a chronological overview, however brief, regarding the
emergence and fortune of the main audiovisual modes implemented in Italy
since the advent of sound cinema. Initially, subtitles were the primary means to
localize audiovisual products within national borders until the arrival of dubbing
in the early 1930s, which drastically changed the landscape. Even more so, with
the Royal Decree of October 5, 1933, through which the Mussolini Government
mandated that the entire dubbing process be performed within the national ter-
ritory (Raffaelli 1983, 1991).

Since then, historical motivations have intertwined with cultural ones, given
the high illiteracy rates of the Italian population at the time, which would have
undoubtedly alienated the public from subtitled cinema. Furthermore, there

97



Angela Sileo

were significant linguistic and political motivations: only a few decades after the
unification of Italy (1861), the nation struggled to affirm a national language.
Dubbing, and later television, acted as teachers of standard Italian, contributing
significantly to its diffusion (Raffaelli 1991). For all these reasons, dubbing has
retained a privileged position among the average Italian audience (Sileo 2018a,
2020). This preference persists today, although new demographic segments are
promoting other forms of audiovisual translation; for instance, younger audienc-
es often prefer original audio with either L1 or L2 subtitles.

One cannot overlook thematic channels, OTT platforms, and minor televi-
sion channels that, unable to bear the high costs of the dubbing supply chain,
have contributed over time to the development of a translation mode often con-
sidered in industry discourse low-quality or niche. This mode is particularly suit-
ed to hybrid television genres where the flat delivery of traditional voice-over,
however economical, could not offer the emotional engagement required. This
evolved mode, which emerged in the mid-2000s, is known among industry in-
siders as “simil sync” but defined in the latest CCNL as “linear sync.”

This modality arises from a spontaneous process of “dubbingization” of
voice-over (Di Francesco and Sileo 2025). Simil sync reproduces the same paus-
es, gaps, and sounds of the original, offering complete coverage of the original
line, which remains slightly audible for the target audience to hear. It functions
well with prevalent non-scripted television genres — e.g., reality shows or inter-
views — that are spontaneous or presumably so. While coexisting peacefully with
other modes, dubbing continues to be the preferred choice, especially for the
adult population and feature films, as reported by Sileo (2018a, 2020). In other
words, the reasons for the predilection for dubbing over more cost-effective and
less time-consuming modes are deeply cultural, historical, and linguistic. The
local audience is strongly tethered to this form of translation, and the “habitua-
tion” discussed by Spiteri Miggiani (2025) is the very factor determining a sort
of immobility in general taste.

However, towards the end of 2024, a situation occurred that may unset-
tle this consolidated equilibrium. While the 2010 edition of Ballando con le
stelle opted for an adaprtation very close to simil sync to voice American actor
Ron Moss, and the following year used a mode even closer to simil sync for
German actor Gedeon Burkhard, the 2024 edition marked a significant shift
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when Al-generated dubbing was implemented. According to internal production
sources, this stemmed from a strategic decision by the program’s artistic director,
who favored the technology under the premise that automated synthesis provid-
ed a more natural and credible acoustic delivery, making it highly preferable over
conventional methods.

A linguistic and translational analysis of the target text seems to reveal inter-
ferences or “transfers” (Toury 1995) from English, suggesting both that the actor
likely used it as a lingua franca and that a word-for-word machine translation
approach was employed, coupled with an overly formal register that heightens
artificiality — “mi accarezzava dolcemente la schiena” in (1) — and to a surprising
lack of paralinguistic features — fillers, hesitations, false starts — that are in fact
abundant in natural speech. It also features grammatical errors, such as the fail-
ure of noun-adjective agreement (using the masculine “premuroso” referring to
the actor’s mother in the first example provided). The Al translator also struggled
with English modal verbs (can, may, might) in example number 4. These and oth-
er interferences detected in the contestant’s speech — and illustrated in the follow-
ing examples — fall into the category of doppiaggese, a pseudo-colloquial variety of
Italian produced by mechanical translation and sustained by prolonged audience
exposure (Sileo 2018b; see also Pavesi 2008; Bucaria and Chiaro 2007).

1. Sono cresciuto con il supporto di mia madre. E amorevole, e affettuosa, e pre-
muroso, che mi accarezzava dolcemente sempre la schiena [Ballando con le stelle,
12/10/2024]

[Back Translation': I grew up with the support of my mother. She is lovely, and

affectionate, and caring, who always used to sweetly caress my back

2. [...] che entrambi mi abbiano dato /a chiave per essere una brava persona [Bal-
lando con le stelle, 12/10/2024]

[BT: that both gave me the key to being a good person]

! It is necessary to clarify that the backtranslation provided here is merely a hypothesis of what
the original text might have been. It can be reasonably assumed that the original speech was in
English since, during live shows, the Turkish contestant frequently exhibited instances of invol-
untary code-mixing between English and Italian. This leads to the assumption that English was
used whenever possible, as it is a more accessible lingua franca in an Italian television setting
compared to Turkish. Given this premise, it is possible to trace back to a hypothetical Ur-speech,
albeit with some flexibility.
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3. [...] la mia donna ideale ... che non cerca di cambiarmi, che puo ascoltarmi
senza giudicare i miei errori [Ballando con le stelle, 28/09/2024]

[BT: my ideal woman ... who doesn’t try to change me, who can listen to me with-

out judging my mistakes]

4. Possono criticare la mia danza, potrebbero non gradire, potrebbero pensare che
non sia elastico [Ballando con le stelle, 12/10/2024]

[BT: They may criticize my dancing, they might as well not appreciate, they might (as

well) think ’'m not nimble]

When traces of the source text and language remain visible in the target text,
it indicates that the message was not sufficiently reshaped and did not undergo
an intermediate stage of human-driven re-coding of its deep structure. In other
words, while the adaptation offered by artificial intelligence may be impeccable
from the perspective of qualitative sync — specifically regarding lip movements,
which strongly sustain the illusion of truth —, it simultaneously offers speech that
is at times grammatically incorrect as well as unnatural. The mentioned issue
with premuroso in reference to the speaker’s mother is a prime example. This
occurs because, as stated by Di Francesco and Sileo (2025), artificial intelligence
seems to struggle with human pauses, often interpreting them as absolute sen-
tence boundaries and thus generating a new utterance disconnected from the
previous one.

Furthermore, the doppiaggese observed in these broadcasts seems to be heav-
ily characterized by English calques. These can be structural when they perfectly
mirror the source text’s syntax, as seen in (2) with the phrase /la chiave per essere
(“the key to being”), which is an inter-syntagmatic structural calque following
Sileo’s (2018b) framework. However, doppiaggese is also characterized by seman-
tic calques, which are less frequent but more insidious. We can observe these se-
mantic calques in (3) and (4), illustrating the well-known translational dilemma
surrounding the English verb “can” and its related modals “may” and “might.”
This represents a sui generis semantic calque, which typically occurs when an
existing word in the target language acquires a new meaning due to a superficial
equivalence (such as the Italian “realizzare” adopting the English meaning of “to
realize/become aware”). In the case of these modal verbs, the calque is based on
semantic rather than morphological similarity. Because these modals lack a strict
one-to-one relationship with their Italian equivalents, a machine translation fails
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at semantic disambiguation, unable to recognize the contextual difference be-
tween “knowing how to do something” (sapere) and “being able or permitted
to do something” (potere). In (4), the inherent sense of concession embedded in
the hypothetical source text shifts entirely in the Italian translation, improperly
taking on connotations of mere probability.

Poor translation quality, stemming from a lack of creativity, is not the only
factor in evaluating the acceptability of (AI) dubbing. Audience reception relies
heavily on synchronization and audiovisual consistency; for example, a char-
acter shaking their head in denial should not verbally affirm a statement. The
naturalness of the voice is also paramount. It is precisely the co-presence of these
dimensions — voice naturalness, translation quality, and the acceprability of the
overall dubbing output — that, in the absence of the “double creativity” inherent
in studio dubbing (Spiteri Miggiani 2025), risks producing the “triple duplicity”
discussed in Section 2. The audience holds sway and will determine the success
or failure of this phenomenon; while academic roundtables and debates with pro-
fessionals are valuable, whether and to what extent viewers perceive and accept
these layers cannot be established through such discussions alone: it requires em-
pirical audience research. The survey presented in the next section was designed
to address this question.

4. The Survey

Attempting to comprehensively map the local reception and appreciation of
specific translation modes is an ambitious endeavor that inevitably encounters
certain limitations. Chief among these is the practical difficulty of identifying a
sample genuinely representative of Italian public taste; nevertheless, the attempt
must be made. For this reason, since 2019, the present author has aimed to dis-
seminate quantitative surveys to gauge the reception of the Italian public. The
initial survey (Sileo 2020) targeted primarily professionals, industry experts, en-
thusiasts, and translators. It was followed by a subsequent survey (Sileo 2025) to
verify any changes in local attitudes toward the practice known as simil sync, as
discussed in the previous section. The research questions for these earlier studies
focused on the comparison between simil sync and traditional dubbing, seeking
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to formulate predictions regarding the future of the Italian audiovisual land-
scape. This included questioning whether simil sync might eventually replace
dubbing, the relevance of economic factors, and whether distinctions should be
made between textual or audiovisual genres. The present study builds on this
line of research, adapting the design of these earlier instruments to the case of
Al-generated dubbing.

As anticipated, the 2024 edition of Ballando con le stelle introduced a signif-
icant novelty into the Italian audiovisual panorama. Although it remains uncer-
tain whether this experimentation with Al marks the beginning of a long-term
trend or will remain an isolated incident, it is reasonable to assert that the audi-
ence — however often a passive recipient of top-down decisions — possesses the
capacity to influence the future success or failure of Al-generated dubbing; in
AVT matters, what is economically advantageous for the industry and acceptable
to the public generally succeeds. The study presented here relies on a web-based
survey administered in late 2025.

The core research questions investigate whether Al-generated dubbing will
ever be genuinely embraced by the local audience (RQ1) and eventually replace
traditional studio-recorded dubbing (RQ2). The study also examines whether
acceptance depends on the specific genre of the audiovisual product (RQ3), and
if economic motivations may play a crucial role in this phenomenon (RQ4). The
working hypotheses suggest that artificial dubbing will be slowly accepted with-
in the local audiovisual landscape (RH1), possibly replacing traditional studio
dubbing initially among younger audiences (RH2), extending even to scripted
content such as films (RH3), provided that this content is offered free of charge
(RH4). The survey is methodologically divided into three distinct sets of ques-
tions. The first block addresses the socio-cultural background and viewing habits
of the respondents, collecting data on age, education level, area of expertise, and
preferred viewing modes (dubbed products, subtitles, or original dialogue). The
second block comprises Likert-scale questions based on linguistic and extra-lin-
guistic criteria; viewers are asked to evaluate the perceived naturalness of the
synthetic voice, the perceptibility of differences between the sampled and natural
voices, and the naturalness of the Turkish actor’s translated speech — thus keep-
ing the acoustic and linguistic dimensions distinct, in line with the framework
outlined in Section 2. The final block explores future perspectives, asking re-
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spondents if they would pay for a cinema ticket to see an Al-dubbed film, if they
would watch such a product for free, and which specific genres they would be
most willing to consume in this format. The questionnaire (Table 1) concludes
by asking respondents whether they believe artificial dubbing will ultimately
replace traditional studio dubbing.

The questionnaire items were developed by adapting the structure of the
author’s previous surveys (Sileo 2020, 2025) to the theoretical constructs dis-
cussed in Section 2. The final instrument draws insights from expert panels con-
ducted alongside industry professionals and leading academics, as well as recent
research on voice naturalness and the acceptance of synthetic speech (Federico
et al. 2020; Ahmad er al. 2025; Spiteri Miggiani 2024, 2025; Chaume 2026).
These foundations were intertwined with behavioral variables — such as will-
ingness to pay and genre-specific acceptance — to operationalize the economic
and content-related conditions of the “tolerance threshold” proposed by Spiteri
Miggiani (2025). The Likert items were formulated as paired opposite statements
(e.g., “utterly natural” / “utterly unnatural”) to reduce ambiguity, and the ques-
tionnaire’s wording was calibrated for accessibility to non-expert respondents
— the instrument was reviewed by colleagues and piloted before distribution.
The stimulus material consisted of video excerpts from the Al-dubbed interviews
broadcast in the 2024 edition — two video clips, broadcast on 12/10/2024, each
excerpt lasting between 20 and 40 seconds®. No formal psychometric validation
of the instrument was undertaken; given the exploratory nature of the study, the
analysis relies on descriptive statistics, and the findings are accordingly presented
as tendencies within the sample rather than as inferentially generalizable results.

2 Excerpt duration was intentionally capped between 20 and 40 seconds. This concise length
was selected to minimize cognitive fatigue among participants and prevent potential dropouts.
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Table 1. Questionnaire.

Section 1

Section 2

Section 3

Age

Proficiency in Italian
Education

Area of expertise
Job/main activity

Do you watch dubbed or
subtitled AV products?
Do you prefer dubbing,
subtitling or other modal-
ities?

Now watch this vid-

eo and select the state-
ment you agree with.

1 The artificial voice
sounds utterly natural

2

3

4

5 The artificial voice
sounds utterly unnatural

Based on the previous
video, select the state-
ment you agree with.

1 The difference between
the original voice and the
artificial one is utterly
evident

2

3

4

5 The difference between
the original voice and
the artificial one is not
evident at all

Now watch this vid-

eo and select the state-
ment you agree with.

1 The contestant’s speech
sounds completely natural
2

3

4

5 The contestant’s speech
sounds completely un-
natural

Based on what you have
seen in the previous
videos, would you go to
the cinema to watch an
Al-dubbed film (and thus
pay for a ticket)?

Would you watch an Al-
dubbed product on your
home TV (for free)?

If you answered “yes” to
the previous question,
what kind of product
would you watch?

Do you think artificial
dubbing will eventually
replace traditional dub-
bing?
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4.1. The Sample

The study presented here relies on a web-based survey administered in late 2025
via a voluntarily completed Google Form (available at https://forms.gle/pb3H-
QMIZw5YEtLtBA). Participants were recruited through convenience sampling,
supplemented by direct personal invitations, also leveraging professional net-
works spanning various Italian educational institutions to ensure a geographical-
ly balanced distribution. Specifically, the survey involved high school students
from Vicenza, the province of Rome, and Salerno, alongside university students
from the University of Milan, the University of Ferrara, Tor Vergata University
of Rome, and the University of Catania, covering the country’s three macro-ar-
eas (Northern, Central, and Southern Italy). Informed consent was obtained
from all respondents via a mandatory confirmation checkbox prior to accessing
the survey. Data collection was strictly anonymous, with no sensitive personal
identifying information recorded.

Initially, the survey gathered responses from an additional age bracket (11-14)
which were excluded from the final dataset. Despite efforts to use clear and acces-
sible language in the questionnaire, the core concepts regarding Al and dubbing
often proved conceptually challenging for this specific demographic, which could
have compromised the validity of the data also due to insufficient sample size.
Therefore, the final valid sample consisted of /V = 142 respondents. In line with
the study’s focus on generational media consumption, demographic profiling was
strictly focused on age, as other variables such as gender were deemed non-perti-
nent to the specific research questions. The respondents belong to the youth demo-
graphic (15-34 years old) and were segmented into three brackets based on Auditel
standards. Specifically, the largest segment of the sample falls within the 15-19 age
bracket (n = 67, 47.2%), followed by the 20-24 (n = 40, 28.2%) and, finally, by the
25-34 age groups (1 = 35, 24.6%). This study deliberately targets younger cohorts
as they are traditionally the earliest adopters of technological innovations. Con-
sequently, the sample is composed predominantly of students. While this specific
focus means the sample is not statistically representative of the whole population
(see Section 7), it provides an entry point for exploring emerging reception trends.

Regarding the educational background, the largest segment holds a high
school diploma (z = 56, 39.4%), followed by participants whose highest com-
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Viewing Preferences

m Dubbing = Subs = L1 (no subs)

Figure 1. Viewing preferences — general average.

pleted level of education is a middle school diploma (# = 39, 27.5%). Universi-
ty-level and post-graduate education are also well-represented: 15.5% (z = 22)
hold a bachelor’s degree, while 11.9% (7 = 17) possess advanced qualifications
(master’s degrees, post-graduate certificates, and PhDs). The remaining 5.6% (z
= 8) selected the ‘Other’ category. Finally, in terms of employment status, most
of the sample consists of students (7 = 122, 85.9%), aligning with the targeted
demographic. The remaining 14.1% (7 = 20) are employed professionals work-
ing in various fields, including translation, psychotherapy, human resources, and
communication.

To establish a baseline for media consumption, participants were asked about
their frequency in watching dubbed audiovisual products. Interestingly, 14.8%
of the sample (# = 21) stated they do not watch dubbed content at all. This
subgroup is distributed across the 15-19 (7 = 6), 20-24 (z = 10), and 25-34 (n =
5) age brackets. Conversely, heavy consumers — watching dubbed products for
more than five hours a day — were extremely rare (7 = 2, 1.4%) and exclusively
belonged to the youngest demographic (15-19 years). A considerable portion of
the sample (7 = 39, 27.5%) reported moderate consumption, watching dubbed
products only “a few hours a month”, comprising 24 respondents from the 15-19
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group, 4 from the 20-24 group, and 11 from the 25-34 group. This variance in
habitual viewing patterns provides a crucial contextual background for analyzing
their attitudes towards Al-generated dubbing.

When examining the participants’ primary viewing preferences, the overall
sample is relatively well-distributed across different modalities. Figure 1 shows
the general average, with respondents preferring dubbed content closely followed
by those who opt for subtitles, whereas a substantial amount of interviewees favor
watching content in its original language without subtitles.

However, breaking down these preferences by age group reveals generational
divergences. The youngest demographic (15-19) shows a strong preference for
dubbing (7 = 32), with the remainder equally split between original language
without subtitles (z = 15) and subtitled content (2 = 15). Conversely, the 20-24
age bracket strongly favors subtitles (7 = 20), compared to original language (7 =
11) and dubbing (7 = 7). A similar trend is observed in the oldest cohort (25-34),
where subtitles (7 = 11) and original language without subtitles (z = 10) slightly
outpace the preference for dubbing (7 = 9).

5. Results
5.1. Perception of the Artificial Voice’s Naturalness

Moving to the core experimental phase of the study, participants were asked to
evaluate the perceived naturalness of the artificial voice in the Al-generated dub-
bing sample on a 5-point Likert scale, where 1 indicates an “absolutely natural”
perception and 5 an “absolutely unnatural” one. An initial analysis of the mean
scores reveals a general tendency to perceive the Al voice as relatively natural,
with all age brackets scoring below the neutrality threshold of 3.0. Specifically,
the 20-24 age group proved to be the most receptive to the Al’s naturalness,
recording a mean score of 2.55. The youngest (15-19) and the oldest (25-34) co-
horts showed very similar mean scores of 2.70 and 2.71, respectively.

To better understand the distribution of these attitudes, the responses were
aggregated into perceived naturalness and perceived unnaturalness, isolating the
neutral responses. The data reveals a surprising level of acceptance regarding the
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voice’s acoustic quality. Among the 15-19 demographic, respondents evaluated
the voice as mainly natural. This trend is even more pronounced in the older
cohorts, as displayed in Figure 2.

Voice Naturalness
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Figure 2. Voice naturalness as perceived across age groups.

A deeper qualitative look at the extreme negative responses reveals that the
highest possible score for artificiality was almost entirely absent across the entire
sample. It was selected only twice within the 15-19 group, and never by the 20-
24 cohort, suggesting that the Al-generated dubbing avoided the extreme robotic
perception typically associated with traditional text-to-speech technologies.

5.2. Detectability of the Sampled Voice

Participants were subsequently asked to evaluate the detectability of the Al ma-
nipulated voice when compared directly to the human one. This was measured
on a 5-point Likert scale, where 1 indicated that the difference between the
original and artificial voice was “absolutely evident,” and 5 indicated that it was
“not evident at all.”

The mean scores reveal a clear generational progression in the ability to de-
tect the Al-generated voice. The oldest cohort (25-34) demonstrated the highest
level of discernment, with a mean score of 2.37, leaning towards the recognition
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of the artificial nature of the sample. This detectability slightly decreases in the
20-24 age group (2.90), while the youngest demographic (15-19) positions itself
almost exactly on the threshold of neutrality (3.07), suggesting a lower sensitiv-
ity to the difference between the natural and the synthetic voice. To isolate the
extremes and avoid the central tendency bias, the data was grouped into “evident
difference” and “imperceptible difference.” The analytical breakdown is consist-
ent with the age-related trend (see Figure 3).

Difference in naturalness

30

20
1 I Il
: =

15-19 20-24 25-34

o

M Evident mImperceptible

Figure 3. Artificial voice detectability across age groups.

Whereas opinions were highly polarized in the intermediate 20-24 group,
and slightly less so in the 15-19 bracket, a significant amount of 25-34 respond-
ents easily distinguished the Al voice from the original, with only a small portion
who found the difference hard to detect.

5.3. Naturalness of Linguistic Choices and Phrasing
The final parameter of the experimental block shifted the focus from the acous-

tic quality of the voice to the linguistic dimension of the Al dubbing. Partici-

pants were asked to evaluate the naturalness of the contestant’s specific linguistic
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choices, as generated by the Al. Responses were recorded on a 5-point Likert
scale, where 1 denoted “totally natural expressions” and 5 indicated “totally un-
natural expressions.”

The mean scores indicate a general shift towards skepticism when evaluat-
ing the Al’s linguistic output, with all age groups scoring above the neutrality
threshold of 3.0. This presents a noteworthy contrast with the earlier acoustic
evaluation: while the Al voice may sound superficially human, the generated
script and target-language phrasing are perceived as comparatively unnatural.
The 20-24 demographic emerged once again as the most critical of the Al’s lin-
guistic choices, recording the highest mean of 3.27. The youngest group (15-19)
and the oldest cohort (25-34) exhibited similar stances, leaning slightly towards
artificiality, with mean scores of 3.07 and 3.02, respectively.
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Figure 4. Naturalness of linguistic choices across age groups.

By aggregating the responses to isolate clear trends, the data was grouped
into “natural linguistic choices” and “unnatural linguistic choices.” The AT’s
phrasing was found unnatural mainly in the 20-24 group, where the rejection
was stark, whereas the other age brackets demonstrated a moderate division. In-
terestingly, a qualitative look at this oldest cohort reveals that despite leaning
towards unnaturalness, not a single participant selected the extreme negative
score (5, “totally unnatural”).
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5.4. Willingness to Pay

Transitioning from perceptual evaluation to behavioral intention, section 3 of the
survey investigated the participants’ “willingness to pay” for Al-generated audio-
visual products. When asked if they would go to the cinema and purchase a ticket
to watch an Al-dubbed film based on the samples provided, the response was over-
whelmingly negative across the board, signaling a strong market resistance.

The data reveals that the 20-24 demographic is the most resolutely opposed:
a striking 77.5% ( = 31) stated they would not pay for a cinema ticket, with only
12.5% (n = 5) willing to do so, and a marginal 10.0% (7 = 4) remaining unde-
cided. This firm rejection correlates perfectly with their highly critical evaluation
of the Al’s linguistic and expressive unnaturalness in the previous experimental
block. The other two cohorts display a slightly softer, yet still predominantly neg-
ative, stance. Among the youngest group (15-19), despite their proven suscepti-
bility to the auditory illusion of the Al, a solid 58.2% (7 = 39) refused the idea of
paying for a theatrical release, with only 14.9% (z = 10) accepting it and 26.9%
(n = 18) who would not know. A virtually identical trend is mirrored in the oldest
demographic (25-34), where 60.0% (7 = 21) rejected the paid cinema experience,
14.3% (n = 5) accepted it, and 25.7% (n = 9) expressed uncertainty. Ultimately,
these figures suggest that while AI dubbing might pass casual acoustic scrutiny,
it currently falls severely short of the quality threshold expected by audiences for
paid cinematic consumption.

5.5. Acceptance of Free Home-Viewing

To verify whether the widespread rejection of the Al dubbing was driven by
ideological resistance or by an economic motive, participants were subsequently
asked if they would watch an Al-dubbed product for free on their home televi-
sion. The removal of the premium cost and the shift to a more casual, domestic
viewing context produced a dramatic change in audience acceptance.

The most striking reversal occurred within the youngest demographic (15-19),
where acceptance became the relative majority. A significant 46.3% (z = 31) stated
they would watch the free Al-dubbed product, compared to 35.8% (7 = 24) who
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still refused, and 17.9% (# = 12) who were unsure. The oldest cohort (25-34) ex-
hibited a similar paradigm shift, moving from a 60.0% rejection rate for cinema
to a slight positive margin for home viewing, with 37.1% ( = 13) answering “yes,”
34.3% (n = 12) answering “no,” and 28.6% (n = 10) expressing uncertainty.

Interestingly, the 20-24 age group confirmed its status as the most critical
and resistant cohort of the study. Even when presented with a free, home-viewing
scenario, it remained the only demographic where the outright refusal (35.0%,
n = 14) still marginally outweighed the acceptance (32.5%, 7 = 13), alongside
a high level of indecision (32.5%, 7 = 13). Overall, these findings strongly sug-
gest that the current threshold of Al dubbing quality is deemed acceptable for
low-engagement, free-of-charge consumption, but it lacks the premium quality
required for paid theatrical distribution.

5.6. Preferred Genres for AI Dubbing

To further contextualize the acceptance of free Al-dubbed content, respondents
who were open to the idea (including those who were previously undecided)
were asked to indicate which specific audiovisual genres they would be willing to
watch. The distribution of preferences, allowing for multiple selections, reveals
a clear hierarchy of acceptability based on the emotional and performative de-
mands of the format.

Across all age groups, non-fiction unscripted formats emerged as the safest
avenues for Al dubbing. “Docu-reality” was the most frequently selected genre
overall, gathering 20 preferences in the 15-19 bracket, 10 in the 20-24 bracket,
and 8 among the 25-34 group. Documentaries and reality shows also received
consistent support. This strongly suggests that audiences intuitively recognize
the current limitations of Al in delivering deep emotional performances, relegat-
ing the technology to factual or voiceover-driven content where informational
delivery supersedes complex acting.

However, a notable generational divide emerges regarding scripted content like
traditional films. The youngest demographic (15-19) showed a surprising openness
to Al-dubbed movies, which gathered 18 selections, making it their second most
preferred option. In stark contrast, older viewers severely restricted the scope of
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Al films received only 6 preferences in the 20-24 group and a mere 4 in the 25-34
group, confirming their demand for human authenticity in cinematic storytelling.

Finally, the open-ended responses collected in this section provided crucial
qualitative insights. Within the highly critical 20-24 cohort, the ethical dimension
of Al was explicitly raised, with a participant strongly objecting to the technology
due to the risk of human job displacement in the dubbing industry. Similarly, the
25-34 bracket introduced strict conditional boundaries, with participants stating
they would accept Al only for “small fragments” or under the strict condition that
“it is done well.” These remarks highlight that, for young adult audiences, tech-
nological adoption is not merely a matter of acoustic quality but is heavily filtered
through ethical concerns and stringent quality-control standards.

5.7. The Future of Dubbing

The survey concluded by asking participants to project current technological
trends into the future. The responses suggest that, despite rapid advancements in
voice generation, the respondents in this sample do not currently envisage a full
replacement of human performance.

Future Perspectives

15-19 20-24 25-34

35
30
25
20
15
10

(8]

mYes mNo mWouldn't know

Figure 5. Future perspectives for the local AVT industry.
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Across all demographics, the prevailing sentiment is that Al will not en-
tirely replace traditional dubbing. Figure 5 shows how the 20-24 age group —
which consistently proved to be the most critical of the AT’s expressive capabili-
ties throughout the study — exhibited the strongest conviction, mainly rejecting
the idea of total replacement. The 25-34 cohort mirrored this stance, while the
youngest demographic (15-19) displayed a slightly more open, albeit still pre-
dominantly skeptical, attitude towards a fully automated future.

Ultimately, these findings synthesize the core narrative of the reception
study: while Al dubbing is gaining ground as a viable, cost-effective alternative
for secondary or unscripted content, the target audience remains critically aware
of its performative limitations. The public surveyed here recognizes Al as a sup-
plementary tool in the audiovisual landscape, rather than a definitive substitute
for the artistry and emotional resonance of traditional human dubbing.

6. Discussion

The narrative emerging from the data reveals a complex, highly stratified audi-
ence reception to Al dubbing. The findings point to a dichotomy in AI perfor-
mance: while current technologies successfully mimic the acoustic parameters of
human naturalness, the technology falls short when it comes to linguistic choic-
es. The audience, particularly the highly critical 20-24 demographic, appears
to distinguish the physical sound of the voice from the linguistic competence
required for professional dubbing. In terms of the framework outlined in Section
2, respondents proved more tolerant of the acoustic layer of the “triple duplicity”
than of its linguistic layer: the synthetic voice relatively passed unnoticed com-
pared to the Al-generated translation.

A defining outcome of this study is the stark generational divide regarding
the detectability and acceptance of artificial voices. As previously hypothesized,
younger digital natives (the 15-19 cohort) — who are arguably more accustomed
to rapid, fragmented media consumption and the pervasive use of synthetic voic-
es on TikTok and Instagram — exhibit a significantly lower sensitivity to the
discrepancy between human and Al-generated voices. Their daily media diet has
seemingly normalized artificial audio, making them more susceptible to the au-
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ditory illusion and more permissive toward free, AI-dubbed content. In contrast,
the young adult cohorts (20-34), who grew up with traditional, high-quality
human dubbing, maintain a more refined auditory baseline and stronger ethical
reservations.

Finally, the study clearly demarcates the current commercial boundaries of
Al in audiovisual translation. The unanimous rejection of the Al-dubbed cine-
matic experience, contrasted with a moderate acceptance of free home-viewing
for unscripted formats (e.g., docu-realities, documentaries), proves that this audi-
ence views Al not as an artistic equivalent to human talent, but as a functional,
low-cost tool. Ultimately, these viewers fiercely protect the emotional authentic-
ity of cinematic storytelling, relegating Al to factual delivery where deep emo-
tional resonance is not the primary requirement. It should be stressed, however,
that the patterns identified here may represent broader tendencies that warrant
further testing through large-scale future research.

7. Conclusion

This study set out to explore the perceptual and behavioral dynamics surround-
ing Al-generated dubbing in Italy. By evaluating the acoustic, linguistic, and
economic parameters of reception, the findings attempted to provide empirical
answers to the research questions and hypotheses that guided this investigation.

Addressing RQ1 and RQ4 — concerning the genuine embrace of the tech-
nology and the relevance of economic motivations —, the data strongly validates
RH4, while adding crucial nuance to RH1. Artificial dubbing is indeed expe-
riencing a slow, conditional acceptance within the local audiovisual landscape,
but this acceptance is intrinsically tied to the economic barrier of premium
consumption. The overwhelming rejection of paying for an Al-dubbed cinema
ticket, sharply contrasted by a sudden openness to free home-viewing, confirms
that economic motivations dictate audience tolerance. Al is currently perceived
as a low-cost, functional alternative to some artistic product worthy of financial
investment.

Regarding the role of audiovisual genres (RQ3), the hypothesis that accept-
ance would extend to scripted content such as films (RH3) was largely refuted
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by the older cohorts (20-34) but surprisingly supported by the youngest demo-
graphic. While the consensus generally relegates Al to non-fiction and unscripted
formats (e.g., docu-realities and documentaries) where emotional performance is
secondary, the 15-19 age group demonstrated a unique willingness to consume
Al-dubbed traditional films. This highlights a fracturing audience landscape
where digital natives’ media diets influence their format tolerance.

Finally, investigating the ultimate trajectory of the industry (RQ2) and the
potential replacement of traditional studio dubbing initially among younger au-
diences (RH2), the findings offer a reassuring outlook for human professionals.
While the 15-19 cohort proved to be the most susceptible to the auditory illusion
and the most permissive in terms of consumption, they did not predominantly
support the idea of total technological replacement. The highly critical young
adult demographic (20-24) firmly led the defense of human artistry. Therefore,
RH2 is refuted in its extreme premise: while younger audiences act as early adop-
ters, the overarching consensus remains that Al will serve as a supplementary
tool for secondary content, rather than an eventual substitute for the emotional
resonance and linguistic authenticity of traditional, human-led dubbing.

By way of conclusion, some limitations of the present study must be ac-
knowledged. First, the investigation is based on a single AI-dubbed sample from
the 2024 edition of Ballando con le stelle. As a non-scripted format, this specific
program may have inherently shaped audience expectations and responses in
ways that differ significantly from scripted fiction. Consequently, the findings
cannot be generalized beyond this specific televised context without due caution.
Second, the sample, recruited among younger audiences, cannot be considered
statistically representative of the whole Italian viewing public; self-selection bias
cannot be excluded. Third, the analysis relies on descriptive statistics, so the
generational differences identified should be read as tendencies rather than sta-
tistically established effects.

Future research should test these tendencies on a wider range of AI-dubbed
genres — including scripted fiction — with larger and more diverse samples, com-
plementing quantitative instruments with qualitative methods (e.g., interviews
or focus groups) and inferential analysis. Despite these limitations, the study of-
fers a first empirical attempt at mapping Italian audience reception of Al-driven
dubbing at a moment when the phenomenon is only beginning to reach main-
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stream broadcasting, and it is hoped that it may serve as a baseline for the recep-
tion studies that this rapidly evolving scenario will undoubtedly demand.
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